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“The privilege of a lifetime is being who you are.” PERSONAL MENTORSHIP PROGRAM

- Joseph Campbell
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WHO WE ARE

Founded by two visionary Princeton
graduates in 2014, Athena is on a
mission to transform the education

landscape in India and across the globe.

We empower high-school students to
secure admissions into elite universities
worldwide, unlocking their full potential.

With our exceptional team of experts
spanning consulting, writing, technology,
research, art and a Harvard admissions
consultant, we offer personalized
one-on-one mentorship in all areas, from
authentic extracurricular profile development
to masterful college applications.
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Athena Education is now a leading education consulting
firm with students in more than

countries.
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College admissions get harder with each passing year. Applications to selective
institutions (Stanford and the Ivy League, as shown below) have grown nearly
continuously since the mid-2000s. Despite growing demand for selective
institutions, the number of available seats have remained stagnant, leading to
plummeting acceptance rates.
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What can students do to stand out?

While academic excellence is important, perfect transcripts and scores
alone are not enough. When compared with thousands of similarly qualified
applicants, students must display strong character through their
extracurricular activities, essays, and recommendations.

Finally, the top students from almost every high school in over 150 countries
are applying to the same universities. The onus is on the student to stand out
from this crowd.

OUR SOLUTION

After a decade of mentoring students for top university admissions, we've
recognized the admissions process is equal parts science and art. We
embrace this opportunity to bring out the individuality of every student,
crafting a personalized profile strategy that best reflects their human brand.

Every student must introspect on their most unique qualities—their inner
motivations, passions, talents, and aspirations. Upon this foundation, they can
build a truly impressive profile.

Following a landmark court case, Harvard was compelled to release their
applicant evaluation process. After scouring the documents, we discovered that
each student receives scores for each of four major criteria.

Based on these scores, an admissions panel decides whether the applicant is
accepted or not.

e Academics e Extracurriculars e Personal o Athletics

EACH APPLICANT IS RANKED FROM | TO 5

In an effort to make our process as scientific and data-backed as possible,
when a scholar joins, we evaluate where they stand on these criteria and work in
a targeted manner to boost their score. With this approach, we can reduce the
subjectivity of this process and provide a method to the madness.
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OUR RESULTS

ACCEPTANCES SINCE 2015
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OUR RESULTS

ACCEPTANCES SINCE 2015
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REDEFINING MENTORSHIP

W T T e B

| JHNDF‘%

NA

#F ATHENA

GRADUATION
CEREMO*

*A

GR2A D] 24
CE

e/ | NA

"

GRADU., \¢ F 24
CEREMC( .
G HENA

Our founders have dedicated their lives to shaping young minds and instilling the values
of innovation, emotional intelligence, and critical thought.

The most powerful way to uncover students’ untapped potential is to help them discover
who they are, their deep driving desire. We nurture students’ innate capabilities and
enable them to blossom into compassionate, purposeful young adults prepared to begin
their college journey.

Poshak Agrawal (Princeton, ‘12)
Rahul Subramaniam (Princeton, )

10




1

OUR MISSION

We are guided by our passion for holistic
coaching, embracing both depth and
breadth to achieve a dual purpose: help
students become the best version of
themselves, and as a result, get them to
top colleges around the world.

Athena encourages students to apply
classroom learning to address social
issues, both locally and globally. With this,
we believe we will cultivate the leaders
of tomorrow.
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YOUR JOURNEY WITH US

Profile Development Profile Presentation

The process of building your human brand The process of presenting the profile to colleges in the most impressive way

O‘I Discover 04 Crystallize

the student’s interests, strengths, and goals the student’s college aspirations

Psychometric Test Autobiography Deep Autobiography of a

Build a customized college list
of a Student Student

reflective questions about your
a set of exploratory questions pivotal life experiences and We curate a balanced college list that aligns with the student’s academic, professional, and personal objectives.

to evaluate your academics, how they've shaped your
extracurriculars, and awards values and ambitions

a data-backed assessment to
uncover what makes you tick

O Define 05 Conceptualize

the student’s personalized theme & strategy with expert guidance for impactful application

Unique student brand Capstone project Research paper Attend intensive essay and application Academy Workshops
an Application Theme and a orofile defining bassion Our specialized workshops provide essential information and insight on how to approach the application and
Sfra‘z;y that unites the przjec’r which cguFI)d be a socidl scholarly ressarch in the essays from the perspective of an admission officer. Many workshops feature Athena alumni themselves who
student’s diverse interests initiative, prototype, or book student’s field of interest have been through the process already and have made it to the top.
® Application essays ® Activity lists ® Recommendations
Summer plonning Compstitions and ® Interview prep ® Video submissions ® Alumni interactions
Awards

internships, research-assistant
opportunities, and summer

programs to Wharton, prestigious competitions that
Stanford, and MIT provide external validation O Com municate
the student’s character, achievements, and potential
| Essays LoRs and Activity List Interviews
O 5 Develop
the student’s project management framework and support el oo outlie odit and
e'll ideate, outline, edit, an
finalize the student’s writing, We help students identify their Get comprehensive interview
. . . helping them put their best recommenders and guide them prep from our expert mock
Weekly one-on-one Roadmap and timeline Time management fooFf) f(?rward. P in composing brag sheets. terview foam.
check-ins
a high-level view of the year guidance on managing the Sel

elect a future college
o track progress and o(lsldress that breaks down student student’s schedule to ensure 9
any obstacles in execution projects into monthly priorities smooth project completion

After the student receives their acceptances, we use a data-driven framework to help the student make
the best decision. For extra perspective, students have access to our expansive network of 500 alumni!
For extra perspective, you have access to our expansive network of 500 alumnil
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YOUR JOURNEY WITH US

The college admissions process is divided into two primary phases: profile development, the
process of building your human brand, and profile presentation, the process of presenting it
to colleges in the most authentic way.

PROFILE DEVELOPMENT

DISCOVER

Psychometric assessment

* We use an innovative career suggestor assessment that identifies potential careers
for which the student may be well-suited.

* Through about 200 questions, the results indicate what the student may be interested
in, what they are passionate about, what drives them, and in which field they are most
likely to succeed. The results also tell us a student’s areas of improvement.

Autobiography of a Student (AoS)

* The AoS is a set of exploratory questions that aims to understand the student’s
academic performance, extracurricular activities, awards, and honors.

Deep Autobiography of a Student (Deep AoS)

* Athena calls the Deep AoS process “digging for diamonds.” This activity aims to
uncover student’s personal life journey, pushing them to reflect on how their
experiences, relationships, and upbringing have shaped their identity.

* These key ingredients will serve as the basis for the student’s Application Theme and
Strategy (ATS) and ultimately their college essays.

C WHAT DO YOU
BRING TO THE
TABLE THAT NO
ONE ELSE DOES?
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DEFINE
Application Theme and Strategy (ATS)

The ATS is a comprehensive report that serves as a blueprint for what the students must do.
By creating a comprehensive strategy and execution framework for the student’s academic
milestones, capstone projects, and internship experiences, we transform ideas into
concrete, tangible output.

To answer the question "what do you bring to the table that no one else does?", the student
must begin by asking themselves, "what is my human brand?", and then pursue
extracurriculars that bolster their brand.

Through the ATS, we sketch out the theme of the student's profile. Here, our focus is on
directing the entire student profile toward their brand. What makes them stand out? The
best first step is the sublime Japanese concept of lkigai, which loosely translates to
“purpose” or “calling.”

The AoS, Deep AoS, and psychometric test serve as key tools that help us craft the theme
of the student profile. All elements of the strategy tie the profile to the core theme.

This report includes detailed guidelines for the following:

Central student brand

We develop a central narrative that reflects the student’s identity. This brand synthesizes
the student’s diverse interests, activities, research, and capstone with a common thread.

Subject selection

We guide students to select the most appropriate subjects that align with the profile
theme and strategy.

Work experience and internships

We help identify internships, apprenticeships, and research opportunities aligned with
their areas of interest.

Capstone project

This is the profile-defining extracurricular that best represents the student’s brand and
skillset. From kickstarting their own social initiative, launching a business venture, or
building an app, a student must display longevity, technical rigor, and external validation
to attest to the project’s impact.

Research papers

We support students with the full journey of composing a research paper, from
identifying a topic to gathering data to ultimately drafting and publishing the paper.

Summer programs

We facilitate the student’s admission to prestigious summer programs hosted at elite
universities including Wharton, MIT, Stanford, and Brown. Athena students have been
accepted to the most competitive summer programs, such as SUMaC, M&TSI, RSI, and
Wolfram.

Competitions and awards

We encourage students to participate in renowned competitions and apply for
awards to help them gain recognition for their talents on a global stage.

DEVELOP

Weekly one-on-one check-ins

The student meets their consultant at least once a week to drive progress, make key
profile decisions, and ensure they are on track.

Student roadmap

All profile elements are organized in a roadmap that systematically outlines timelines
and monthly priorities.
Time management and prioritization

We guide students on managing their busy schedule to minimize stress while
facilitating smooth project completion.

18
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PANGEA HIGH SCHOOL RESEARCH
PROGRAM

According to a 2023 Hechinger Report, Penn Dean of Admissions and Financial
Aid Whitney Soule noted that nearly one-third of the students admitted to Penn's
Class of 2026 engaged in academic research during high school, many earning
national and international accolades for pushing the boundaries of academic
discovery.

MIT also recognizes the importance of research, featuring “Research” and “Maker”
portfolios in its application.

Powered by the Pangea Research Society, we offer a rigorous 6-week research
program that develops scholarly research, academic writing, and problem-solving
skills, culminating in a first draft of an academic research paper.

With direct access to top institutions, expert mentors provide structured coaching
on research methodologies. Students showcase creativity and originality while
gaining opportunities to publish in leading journals and compete in prestigious
global competitions like ST Yau, Sigma Xi, and IRIS, strengthening their academic
and professional prospects.

At Athena, students write papers on the following disciplines based on their
interests.

</> Computer Science [ Maths +
Business |~ Economics

=
published papers
4 Chemistry &% Literature
+
gy Physics %) Biology 2 O
% Political Science &3 Psychology journals

Every Athena scholar garners recognition for their research paper by either getting
published in a reputed journal or presenting at prestigious conferences or symposiums.

NHSIS @ msieitionc: @ JoumietSudent Resarh @i
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STUDENT PROJECTS

Kavish Garg
Stanford ‘28 | Gurgaon | Athena ‘24

Kavish spearheaded a successful Public Interest
Litigation (PIL) in the Supreme Court of India,
challenging the constitutionality of 5(4) of
Transplantation of Human Organs and Tissues
Rules (THOTA), 2014. He formulated the legal
strategy, engaged with the government, presented
the case's background, and responded to inquiries
from the 3-judge panel.

Prajwal Reddy

Cornell 28 | Bangalore | Athena 24

KannadaDisco
Prajwal used computational linguistic principles to m-m-ul E

develop KannadaDisco, a Kannada language
learning app. The app received 4,000 downloads
from 80 countries. Aligning with Karnataka's
Kannada requirement in schools, he integrated
the app into the curriculum for first-graders, using
nursery rhymes as a teaching medium.

Sukriti Ojha
Yale ‘27 | Lucknow | Athena 23

Sukriti led Project Sarpat, empowering indigenous
basket-weavers in Uttar Pradesh. Collaborating
with 15 artisans, she raised INR 70,000 by selling
over 250 items. Additionally, her coffee table book
Srijan promoted Uttar Pradesh's handicrafts for the
"1 district 1 product initiative," earning recognition
from the Ministery of AYUSH, Uttar Pradesh.
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STUDENT PROJECTS

Falak Shah Anshi Aggarwal

Oxford ‘28 | Mumbai | Athena ‘24 UPenn “28 | Singapore | Athena 24

Anshi co-founded Project Red to address
menstrual health challenges in rural India. Through
low-cost, energy-efficient pad vending machines
and comprehensive awareness campaigns, Project
Red gives women and girls access to sanitary
napkins and knowledge about menstrual hygiene.

Falak's project, Interactive Moving Micro Museums, blends
anthropology and history, offering a novel approach to engaging
with culture. Inspired by a quest for credible socio-cultural sources,
she aims to contextualize collective history while making material
culture more accessible across disciplines. Through exhibitions like
"Loss and Life" and “Decolonizing Indian Identities," which attracted
over 150 attendees, she sought to transform conventional historical
narratives through open conversations and interactive experiences.

Maanya Singh
Stanford ‘28 | Bangalore | Athena ‘24

Ujjwal Rastogi
UPenn ‘28 | Kanpur | Athena '24

Inspired by her mother's pottery business, Maanya

Ujjwal was the only student from India accepted to
Penn's Jerome Fisher program in Management &
Technology. He launched Project Synergy to collect and
repurpose discarded milk from a local temple into
sustainable fabric—QMilk—utilizing techniques like
centrifugal sedimentation. He led the implementation
of QMilk, partnering with local temples and pujaris to
foster eco-conscious customs, advocating sustainability
and waste reduction in religious practices. His efforts
resulted in over 5000 liters of milk being recycled.

Farhan Haque
Princeton ‘28 | New Jersey | Athena ‘24

Seeking to break the stigma surrounding mental
health among Afghan refugees, Farhan created
Zehn, a Muslim mental health service to help
alleviate mental health challenges. He built a
culturally-relevant cognitive behavioral therapy app
with personalized guidance, meditations, and
Quranic verses. Since launch, Zehn has impacted
over 2000 people, serving as a launchpad for their
mental health journeys.

founded Incuba-Naari, an incubator for small-scale
female startup founders. She built a community of
over 1000 entrepreneurs, helped host 100 exhibitions,
and enabled 50 women-led companies to generate
7000 USD in revenue. She also enabled the digital
transformation of the businesses, put them on online
retail sites, and automated their processes. She lives,
eats, and breathes the empowerment of women
entrepreneurs, fueling their economic growth and a
more equitable tomorrow.

INCUBA-NARRI

Parth Bhardwaj

University of Cambridge 28 | Singapore | Athena ‘24

Parth designed an adaptive, rewarding rapid-fire
. .. math quiz game app, QuickDigits, to foster
Qu |CkD|g Its arithmetic interest in students, encouraging them to
practice through competitive game-play. He
partnered with READ India and hosted a 2-day
championship with 30 participants. The app
currently has 100+ downloads.
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OUR STUDENTS IN NEWS

THE HINDU

on being a part of
the Summer Performing Arts
with Juilliard programme
Being a part of the Summer Perlorming Ars

with juillisrd programmas belped this writer
beme her ekills in drama

ing Inte b Sumesssr Performisg Ams

with Fuillisrd, | had no chs what 1 epeet.
Stage comibat? | thought | had beard it wrong. Was
1 going o learn karabe during a drama programme?
‘mything that requires physical effort is not my
cup of tea But we started with bearning the basics:
s fighring stanos, sdvancs ssd niteeat, | loathid
it oty baacasate | Buad o squat for a falll five
‘minutes. But then | recetved a blessing: a punch.
Literalhe 1 saw my drama ieacher demonsirate how
10 pusich someone witho actually herting 1Bem
Al ok e, Froes tht right aoge, it ookl
nealiic, Elor the sctor was actually being
prysically assaulted. But if moved jst a bit to the
shde, the fMusion was shatieved. Theve wene times
whiem |t loolosd 5o read that | covernsd nry eyes,
despitg knowing £ wid all scting.

The Telegraph

Meet Viraj Malik, the 17-year-old
who installed 10K Solar Panels in
underprivileged homes
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INDLAN
EXPRI'SS

How Aarav Jain became a stock
analyst in high school and how
you can teo

earnid my first 50 rupees af age ten,

when 1 helped my grandmother use

her phone to transfer money online.
My father, a financial advisor, chuckled
at my juvenile enthusiasm of earning
maore, When 1 was 15, he offered me a
book: The [Infelligent Investor by
Benjamin Graham, which awakened me
o the power of sound decislon-making
ani risk-management.

Eager to witness how these factors
played out in reality, | started cloaely
following major stocks lke ITC and
MRF. Using online resources lke
‘Trendlyne and Khan Academy’s lectares
on finance, | gained basic knowledge of
finance. Further, | subscribed to leading
financial newspapers, through which, |
haned my understanding of

macT ¥
specific factors, competitive analysis,
and eompany financial statements and
management.

1 also sought real-world experience
through an internship at a quantitative
trading firm. There, | learned 1o use
regression models to predict stock
prices, culminating in a worksheet with
regreasion models for Imaginary stocks
and their predicted prices.

businessline.
17-year-old Delhi student

launches website to help
Seemanchal region farmers

Ameer Kisan has roped in companies
which makes to higher offers to
farmers

7

Sy

Ekagra Garg, founder of Ameer Kisan website

A 17-year-old Delhi-based student, Ekagra Garg,
has come up with an agriculture marketing
inftiative, launching a website “Ameer Kizan®
targeting farmers of Elhar's Seemanchal reglon.

“1 started the digital initative fwhich means
prosperous farmer) as a not-for-profit one to
provide real time agriculture and market insights
to farmers 50 that they can make informed
decisions about selling their produce and harvest,”
the Shiv Nadar schoal student told businessing
in an online interaction.

On his trips to his native place Begusarai and
nearby Banmankhl, Garg used to hear farmers
sharing their problems in farming with his father
or grandfather.

Volunteers help

“During Covid, 1 leamt about the problems and
struggles of the farmers, With this in mind, [
launched the website,” the Flus-2 student said.

Garg launched the website on June B this year. The
website updates prices of maize, wheat, paddy and
jute everyday. The prices listed are of markets in
the Seemanchal region. It also lists the prices that
private companies are willing to offer for maize on
the condition of meeting their specification and
requirements.

The webaite attracted 70,000 visitors within three
months of its launch with 17.000 farmers signing
up, claims Garg. During the off-season, the views
on the website are around 600 but during the
arrivals season, they increase to 2,000-2500.

The student says he single-handedly manages the
website, though he has volunteers from the
Seemanchal region, who help him by providing
the market rates.

“They are like-minded pecple, aged 25-28, who
have come forward to help me,” he sald, adding
that he has spent moeney from his own pocket to
start the website,
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BRANDWAGON

On the spot with Poshak Agrawal, co-
founder, Athena Education
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ATHENA KNOWLEDGE CENTER

Projects are the core of a high schooler’'s academic and intellectual journey, infused with
originality, technical depth, and creative problem-solving. At Athena, every project is
designed to be impressive, impactful, and technically sound, aligning with the student’s
aspirations.

Powered by Pangea’s network of 70+ expert scholarly mentors, the Athena Knowledge
Center equips high school students with 21st-century skills through rigorous research,
experiential learning, and project execution. Our diverse team of engineers, researchers,
social scientists, industry professionals, lawyers, artists, art and design instructors, and niche
subject matter experts fosters meaningful academic transformation.

Our expert mentors collaborate with students to conceptualize original and ambitious
ideas, evolving into highly technical and academically rigorous projects that meet global
standards of excellence.

Expert mentorship (powered « Al/ML * App and web development

by Pangea
y Pangea) * Robotics * Business case studies
70+ scholarly external mentors with expertise . .
across various disciplines * Social sciences * Finance & Economics
* Policy research * AR/VR
* Data science modelling * Social research
* Astrophysics * Art and design portfolios
Experiential academy * Real-world application * Output-oriented and
workshops ' —dri
P * 360 degrees immersive IREEi=EliEn
academies
External validation * Media coverages * Govt. recognition
* Peer-reviewed journals * National and international
and academic competitions/awards
conferences

THE TECHIEST OF TECH,
THE ARTSIEST OF ART

Our students have thrived under the guidance of our in-house tech team,
whose expertise spans diverse domains. From conceptualizing ideas to
refining technical details, we equip students to tackle complex challenges
with confidence. With a focus on adaptability and personalized support, our
experts empower students to turn ambitious ideas into impactful projects,
no matter where they are.

* Drishti Al - Glaucoma detection
app

* EcoSort - Smart bin to segregate
garbage

* Marg - Alcohol analysing and
alert system for drivers

* Stock prices predictor

* DetectSkin - ML based app for
melanoma skin cancer

Product design

Designed an automated shoe
sanitation machine during COVID
and installed it in corporate
buildings and school infirmaries

Fine arts

Designed spaces for children
with cognitive disabilities using
color therapy

lllustration design

Designed an interactive kit to
improve fine motor skills for the
elderly and sold them, generating
1,50,000 INR
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PROFILE PRESENTATION

CRYSTALLIZE

Build a customized college list

We curate a concise, thoughtful, and truly customized college list that best reflects the
student’s academic and extracurricular interests, personality, and desired culture. A
balanced, targeted approach lets us allocate our collective energies to producing
high-quality applications while maximizing likelihood of admission.

We divide the list into three categories: reach, target, and likely, determined by the
selectivity of the college and the profile of the student.

Our comprehensive college fit questionnaire includes factors such as:

e Likelihood of admission

Academic performance
Extracurricular achievements

* University rankings

* Program rankings

* College culture and location

* Employment and graduate school prospects

* Scholarship and financial aid

US universities offer multiple application rounds: Early Decision, Early Action,
Restrictive Early Action, and Regular Decision. The student and family work closely
with their counselor to identify where to apply in each round.

CONCEPTUALIZE

Essay and application Academy workshops

These specialized workshops provide instrumental information and strategic insights
about how to approach the applications and essays, keeping in mind the perspective of
an admissions officer.

*  Common Application Essay * Recommendations

* UCAS Personal Statement * Interviews series

* UC responses * Video applications

o Supplemental essays e Advice from Athena alumni

* Activity List

COMMUNICATE

Masterful applications essays

Essays are an essential part of profile presentation and in fact, the only opportunity
for admissions officers to get to know the applicant beyond their grades, test
scores, and activities.
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Colleges want to see if the student fits their institutional priorities, align with their

Letters of Recommendations (LORs)
core values, add unique perspectives to campus discourse, and are motivated, love

learning, and can tackle challenges. Letters of recommendation function like a reference in the recruitment process: it is
a statement that endorses the applicant for acceptance into college. It should be

» We provide instruction on how to write powerful essays, mentoring students on how written by a ’reccoll'leri‘or counselor v;:ho }::onl shpeqk sfrrc;ngly *Z the student’s q 4
to effectively present their human brand through artful personal narratives. competence and character. Each school has an independent LOR procedure, an

we work with students to navigate the entire process.

* Our essay process is structured and streamlined to take the essay through multiple
rounds of edits. * We help students identify their recommenders based on who could provide the
most powerful testimony.
* We guide students through the outline, draft, and finalization stages, helping bring
out the student’s authentic voice. * We guide students to compose bragsheets that recommenders can use to draft
their LORs.

College application essays
Interview preparation

¢ Common Application Essay
We provide intensive prep through mock interviews for students to really make a

memorable impression on their interviewer. We invite Athena alumni to host webinar
series for the Oxbridge interviews separately just as our team of specialists takes
US-specific interviews.

The most important essay for most colleges in the US, the Common App Essay must
be a personal, powerful, and well-crafted growth journey that effectively conveys
your central extracurricular profile to admissions officers.

* UCAS Personal Statement

The UK Personal Statement is a 4,000-character essay that focuses on a student’s
meaningful engagement with their intended field of study and exemplifies favorable o .
qualities such as leadership, problem-solving, and collaboration. * Guiding students on how to select their college

Post-admission support

* Connecting students with our vast alumni network

¢ University of California Personal Insight Questions

The UC application can be submitted to 9 different undergraduate campuses
(including UC Berkeley and UCLA) and requires students to write four 350-word
Personal Insight Questions.

* Supplemental essays

A supplemental essay is an additional required essay used by colleges to gauge
the mutual fit of a candidate at their institution. These include questions like Why
X University? Why X major? a community essay, a personal challenge essay,
among many others.
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ATHENA IN BANGALORE

Nestled in the Silicon Valley of India, Athena’s Bangalore center is shaped by the
innovative spirit of the city. Whether they're building apps to promote Kannada
language learning or empowering local female entrepreneurs, Bangalore students are
creating projects that are firmly rooted in their community and culture.

W ATHENA CLASSEH e ATHEMNA

SO

OUR RESULTS

s : Fﬂ\l @ -:5%:-, UKIVERSITY OF
1 ‘:I_- Cornell University: o BROWN élﬂ 1k
Slrla_nfqlrd I@" . ‘EE'E;& OXFORD
Carnegie
BARNARD Mellon
University U NEES T

VANDERBILT
W UNIVERSITY

32




33

ATHENA IN MUMBALI

Our space in the Quorum Mumbai is a modern-day ashram, where creative ideas and
intellectual exploration come to life. Ever since our center opened, Mumbai students have
celebrated the richness and storied history of their hometown, from creating micro-museums
to mentoring underserved girls in Maharashtra.
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our mentors

ATHENA CONSULTING CENTER

THE CREME DE LA CREME

Students work closely with mentors who are the cream of the crop—all spectacular
intellectuals and teachers, educated at the best colleges in India and abroad.

REVANT SONI
Chief Operating Officer
lIM Ahmedabad

NIVEDITA KALLA
Senior Associate Partner

Imperial College London

SHREYAS R PATIL
Associate Partner
Loughborough University

At

MANISHA RAJ
Team Lead

Dr. B. R. Ambedkar University

NIRBHIKA SACHDEV
Senior Associate Partner
Faculty of Arts - Delhi University

SANJNA MENON

Senior Associate Partner

University of lllinois Urbana-Champaign

SEERAT KAUR
Senior Team Lead
Jesus & Mary College

¥ |
AKSHITA REDDY

Senior Team Lead

IE Business School

MANALI DOGRA

Senior Associate Partner
GGSIPU

PRANAV CHARI

Associate Vice President

Indian School of Business, Hyderabad

MAYURAKSHI GHOSH

Senior Team Lead
Manipal University

KARISHMA KHATRI
Senior Team Lead

Lady Shri Ram College

MAYUR PATEL

Senior Team Lead

University of North Carolina at Chapel Hill

D

BIDISHA GOSWAMI
Team Lead

Tata Institute of Social Sciences
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PRASHANT BHATIA
Technical Director

University of Melbourne

A

NAVYA MALIK

Team Lead
NMIMS

SHERYL SHAH
Consultant

University College London
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KHUSHBOO MOHAMMED

Senior Technical Director
Jesus & Mary College
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KAILASH PANWAR
Team Lead
Amity University
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SHIVANGI GAUTAM
Technical Director
Galgotias University

A

HRISHAV KUMAR DAS

Consultant
University of Cambridge

Q

PRIA CHATTERJEE

International Admissions Consultant

Harvard University

NAMITA SONAWANE

Senior Team Lead
IIM Lucknow

CHAHAT JAIN

Technical Director
NMIMS
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AISHA QADRY

Technical Director

Miranda House

ARPIT FARKYA
Technical Director

Imperial College London
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